
 

14 weeks 53 weeks

End Markets 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 2023 2024 2025
Industrial $1,743 $1,805 $1,673 $1,344 $1,183 $994 $1,052 $1,061 $1,081 $1,145 $1,277 $1,427 $6,565 $4,290 $4,929
Auto $687 $743 $731 $742 $752 $680 $689 $717 $734 $847 $844 $852 $2,904 $2,838 $3,278
Comms $472 $430 $354 $336 $303 $236 $267 $285 $290 $321 $377 $390 $1,592 $1,091 $1,378
Consumer $347 $285 $318 $294 $275 $249 $305 $380 $318 $327 $383 $408 $1,245 $1,208 $1,435

Total $3,250 $3,263 $3,076 $2,716 $2,513 $2,159 $2,312 $2,443 $2,423 $2,640 $2,880 $3,076 $12,306 $9,427 $11,020

YoY
Industrial 27% 18% 5% -21% -32% -45% -37% -21% -9% 15% 21% 34% 6% -35% 15%
Auto 26% 20% 14% 16% 9% -9% -6% -3% -2% 25% 23% 19% 19% -2% 16%
Comms 17% -8% -26% -32% -36% -45% -25% -15% -4% 36% 41% 37% -14% -31% 26%
Consumer -4% -20% -21% -28% -21% -13% -4% 29% 16% 31% 26% 7% -19% -3% 19%

Total 21% 10% -1% -16% -23% -34% -25% -10% -4% 22% 25% 26% 2% -23% 17%

QoQ
Industrial 2% 4% -7% -20% -12% -16% 6% 1% 2% 6% 12% 12% - - -
Auto 8% 8% -2% 1% 1% -10% 1% 4% 2% 15% 0% 1% - - -
Comms -4% -9% -18% -5% -10% -22% 13% 7% 2% 11% 17% 4% - - -
Consumer -15% -18% 12% -7% -7% -10% 23% 25% -16% 3% 17% 7% - - -

Total 0% 0% -6% -12% -8% -14% 7% 6% -1% 9% 9% 7% - - -

Notes:

Analog Devices, Inc. Trends by End Market (in millions)1, 2 

The categorization of revenue by end market is determined using a variety of data points including the technical characteristics of the product, the "sold to" customer information, the "ship to" customer information 
and the end customer product or application into which our product will be incorporated. As data systems for capturing and tracking this data and the Company’s methodology evolve and improve, the categorization 
of products by end market can vary over time. When this occurs, we reclassify revenue by end market for prior periods. Such reclassifications typically do not materially change the sizing of, or the underlying revenue 
trends within each end market. The sum and/or computation of the individual amounts may not equal the total due to rounding.
(1) These revenue trends are unaudited. (2) The sum may not equal the total due to rounding.


